1
4




md Flurfunk 2025

Who better to learn from than colleagues?
Just like a spontaneous conversation in the
coffee kitchen, established interior designers
and planners share their secrets of success in
an interactive online talk with md editor-in-
chief Johanna Neves Pimenta.

md elicits the secrets of success from creative
minds beyond planning expertise. In an open
discussion at eye level, they encourage the
audience to try something new.

The audience joins in the discussion via an
online tool.

Julia Schneider
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March 19th
June 25th
September 17th
December 3rd



Flurfunk Lineup 2025

When Susanne Brandherm and Sabine Krumrey founded
their joint office brandherm+krumrey, they would never have
dreamed that 25 years later they would be among the
industry's trendsetters.

They discuss the secrets of success of their professional
partnership and the advantages and disadvantages of their
two offices in Cologne and Hamburg in md Flurfunk.
www.b-k-i.de

The only thing worse than building for yourself privately?
Building for your own office! Kilian Kresing has done both -
and has learnt that even as an experienced professional, you
are also the most complicated builder. A conversation about
perfection in both the good and bad sense, so that all those
out there who might still want to build one day will love
themselves as builders.

www.kresings.com
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Michele Rami is a passionate art collector.

His lighting design office Candela resembles a gallery in
places. But what meaning does representational art still
have in times of advancing digitalisation and
dematerialisation? Should art be ‘beautiful’? Are there
interactions with creative work? What can the non-
functional teach us?

www.candela.de

Trustees. Building owners. Educators. Marketeers. Public and
private sponsors: when Oliver Gies and Peter Neudert from
impuls design exhibitions, they have to deal with a large
number of stakeholders. How do you find the right approach
for the individual players? How do you ensure that all
decision-makers are on the same page - and on time? What
do you do if two parties have opposing opinions?

And how do you not lose sight of your own design in all this
communication management?

www.impuls-design.de



https://eur03.safelinks.protection.outlook.com/?url=http%3A%2F%2Fwww.b-k-i.de%2F&data=05%7C02%7Csandra.mack%40konradin.de%7Cc15577d276e949c55cde08dce1449108%7Cc408fd8d61d34295897c8b39bc426737%7C0%7C0%7C638632931820641447%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C0%7C%7C%7C&sdata=uOPHJ5snZ0MALUgoA5q8Ji6C0FfmJRM1wbSM%2FXPoVpg%3D&reserved=0
https://eur03.safelinks.protection.outlook.com/?url=http%3A%2F%2Fwww.candela.de%2F&data=05%7C02%7Csandra.mack%40konradin.de%7Cc15577d276e949c55cde08dce1449108%7Cc408fd8d61d34295897c8b39bc426737%7C0%7C0%7C638632931820614253%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C0%7C%7C%7C&sdata=w8G66ui1QYDhbFjGeLA7DccLxJQj9h1ry9bcOoyXXQ8%3D&reserved=0
https://eur03.safelinks.protection.outlook.com/?url=http%3A%2F%2Fwww.kresings.com%2F&data=05%7C02%7Csandra.mack%40konradin.de%7Cc15577d276e949c55cde08dce1449108%7Cc408fd8d61d34295897c8b39bc426737%7C0%7C0%7C638632931820652131%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C0%7C%7C%7C&sdata=xHsfTiBvKTEE3QP9zTBuLLiH7sYc6rCo7%2BOnAccJcG8%3D&reserved=0
http://www.impuls-design.de/
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Sponsoring

Present your company 4 times a year to interested interior designers and 6.500 Euro
planners. Use the talks to position your brand during an inspiring conversation ’
and anchor it in people's minds.

Costs
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+ Editorial reporting on md-

mag.com
+ 4 PR messages in newsletters
+ Integration of company logo on
all advertising media:

.............

Registration page, banner

c Playing the recorded video campaign, exclusive newsletter
statement in every talk: ‘What - (tOtél -distrib.ution list)
USP/added value do we offer interior + Participant lists

designers? —
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CORNELIA HUTH-NEUM
2 c.huth-neum : ‘

PETRA WEHINGER
petra.wehinger@konradin.d 3
+49.711 7594-404
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MELANIE TURZERE
melanie. er@kor
+49 4504-357

ol

CHRISTEL TRAUTWEIN '
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